
Social Media 
Guidelines for 
Cannabis Marketing
Strategies to Futureproof the Brand Presence of
of Cannabis Brands in the World of AI and Algorithms 
that Regulate the Rules of Social Media
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Build. There is no overnight leap 
to get to your goals. 

You’re on a journey.
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FACT: Brands are held to higher 
standards on social media than 
users are.
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This is especially true for brands 
in regulated categories (like 
cannabis). 
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Standards help 
protect us all 
against fraud and 
deception. 

No false or misleading claims

Cannot promote overconsumption

Cannot depict consumption 
whatsoever in some regions

No health or therapeutic claims; no 
medical advice

No cartoons, dancing animals, or 
imagery that appeals to children

No games or competitions related to 
consumption
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How you behave on social media 
says everything about your brand.
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Content is 
customer service, 
public relations, 
and more. 

There is much more than content to 
consider when taking a cannabis brand to 
social media. It’s strategic communication.

Know hot to behave when representing the 
brand.

Be prepared for handling negative 
feedback.

Create and maintain a crisis management 
system for all channels. 

Consider how engaging with your brand 
delivers to expectations and overall 
experience of with the brand.
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Everyone can see 
what you’re doing. 

Risk is HIGH for cannabis brands when 
operating on social media platforms.

Openly violating platform rules, not to 
mention state and federal laws and 
building a business around a perceived 
lack of enforcement will put any social 
media account on watch and monitored 
for violations.

Having content or an account banned 
means starting over. But more importantly, 
Openly engaging in deceptive practices 
shows consumers (and regulators!) that 
our brand is not trustworthy.
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Why you need to 
avoid getting 
banned. 

Risking your brand’s future ability to use 
social media channels is ill-advised, 
despite whatever short-term advantage 
might be gained by skirting the rules.

A BAN means losing all the followers and 
engagement you’ve built up. Previous 
shares of your profile link will no longer 
work and SEO built up will be lost.

When and if any social media platforms 
decide to allow cannabis advertising, 
you’ll be locked out or starting from 
scratch.
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Safeguard your 
brand presence.

Follow Social Media Policies when 
operating on any platform for your brand.

Follow Community Management Guidelines 
and Escalation Protocols.

Follow compliance rules and guidelines in
a platform’s cannabis category 
regulations.

Adhere to FCC Truth-in-advertising 
standards and consumer protection laws.
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Anyone representing the brand 
is responsible for compliance 
with policies and guidelines. 
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Know what you can say and how 
you can say it.
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What you CAN say

DO FOCUS ON SOCIAL OBJECTIVES

Take the higher ground.

Speak from your brand values not 
necessarily what know-it-alls insist.

Be a valuable presence in the 
community, not just more chatter in 
your audience’s feed.
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What NOT to say

DON’T ANTAGONIZE THE COMMUNITY

Don’t argue with followers, competitors, 
or other brands.

Don’t fall for trolls who prey on our 
impulsive responses.

Don’t aim to deceive, misinform or “get 
away” with wording things so it looks like 
you’re not selling cannabis.
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How you CAN say it

DO COMMUNICATE GENERALLY.

Make observations.

Be Insightful.

Grow audience.

Engage the community.

Comment on Posts.
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How you CAN’T

DON’T ADVERTISE or PROMOTE.

Don’t use explicit calls-to-action (CTAs) 
like get, find, try, visit, sale, today’s 
special or buy regarding cannabis 
products.

Never depict or imply 
over-consumption.
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Don’t just go by 
what you see others 
doing! 

Seeing someone break the rules is not 
license to break the same rules.

Social platforms rely on users and AI 
BOTS to police the community– 
eventually the content is flagged and 
taken down with a strike to the account.

A known tactic in cannabis is to report a 
competitor for violations. Respond to 
reports in a timely manner. Be honest.

Failure to comply risks being suspended 
or permanently banned–WITHOUT 
NOTICE.
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Aim to be the most upstanding 
citizen in the cannabis 
community. (You’ll stand out)
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Anyone can make content that 
makes a difference.
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Get Scrappy. 
Stay Scrappy. 
Focus.

Content creation doesn’t have to be 
overwhelming. Start with your 
brand objectives.

It may take more creative effort to 
get beyond the “recommended” or 
popular approaches, 

Knowing the meaning and value 
your brand offers the cannabis 
community allows you to move 
faster and spend less. 

Go with what you know. Use data 
and analytics and strategize.
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Paid advertising 
standards apply to 
organic content.

All major social media platforms with the 
exception of X do not allow cannabis 
companies to buy paid ads and content 
placements.

Content with commercial intentions can be 
interpreted as advertising by users, 
regulators, competitors and AI.

Violations will be cited to offending content 
without us knowing who, when or why the 
content was banned.

By using the platform, we agree to the 
terms and conditions and other policies - 
WHETHER WE READ THEM OR NOT.
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Always adhere to Advertising 
Policy Guidelines by Platform.
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Bookmark these 
links to stay on 
top of ever 
evolving rules of 
engagement.

Facebook Prohibited Content - 
Advertising Policies

Instagram Community Guidelines 
on Policy and Sale of Marijuana

Twitter Ad Policies Drugs and Drug 
Paraphernalia Section

Pinterest Advertising Guidelines

LinkedIn Ads Policy
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Pros, Cons and Hashtags by 
Platform.
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Hashtags use 
impact varies by 
platform. 
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Develop communication 
standards that are poised for 
federal legalization.
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Anticipate and Futureproof all 
communication standards when 
possible.
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FROM FOLLOWING THE STANDARDS TO SETTING THEM, YOUR BRAND MATURES INTO A MODEL CITIZEN OF THE CANNABIS COMMUNITY.
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Work Smarter Not Harder.
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Take cues from similarly regulated 
categories.
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Simple Rule:
Mirror what the 
alcohol 
beverage 
industry does to 
self-regulate it’s 
advertising and 
marketing 
content.

Link: Advertising and Marketing Code

Link: Code of Reasonable Practices for Beverage Alcohol Advertising

Link: Code Self-Regulation in the Alcohol Industry Report of the Federal Trade Commission
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Rely on studies and data emerging 
in cannabis.
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Download and 
refer to these 
helpful 
references and 
check with the 
source for 
updates.

Link: Programmatic Advertising: A Close Look at Cannabis (May 2020) PDF

Link: Cresco Labs’ Responsible Advertising and Marketing Standards | Fall 2020 Edition PDF
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Stay current on the policies and 
guidelines of the social platforms.

HINT: Change is constant.

flohcreative.com             Digital Marketing - Brand Strategy - Design Thinking          ©2024 Floh Creative LLC



NEVER miss a signal. 
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Be authentic. 
Focus on integrity and key brand 
attributes. 

Keep it real. 

Invite creative expression.
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Be available.
Make access to your brand easy 
and pain free for your audience.

From anywhere. 

24/7.
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Provide a place for 
belonging.

Build a social-first strategy.

Tribes and micro-influencers 
share brand experiences, spread 
the good news and champion 
brands to like-minded followers.

They also inform algorithms, and 
AI which are the “true 
influencers.”
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Be mindful of who’s 
in control.

Machine-to-machine learning 
and AI create algorithms which 
inform and influence customers.

AI regulates the content of posts.
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Be consistent.

Stay focused on brand mission 
and use it as true-north.

“It’s Always 420 at Vibe.”

Choose opportunities for relevant 
engagement and use consistent, 
sincere, relatable storymaking.
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Provide guidance.

Educate. 

Offer virtual support, learning,  
and inspiration.

Customers seek ways to 
personalize, share and extend 
their brand experience.
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Deliver 
personalization.

Provide multiple ways for 
customers to engage with your 
cannabis brand.

Brands that engage all 5 senses 
cut through the clutter and 
stand out.
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Service over sales.

Focus on building trust. 

Customers are in turbulent and 
sometimes vulnerable scenarios.

Show up. Customers look for 
brands who are relevant, present, 
and do the right thing. 
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“Your brand isn’t what you 
say it is, it’s what they say 
it is.”

- Marty Neumeier, author of “The Brand Flip”
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“The mission in life is not 
merely to survive, but to 
thrive; and to do so with 
some passion, some 
compassion, some humor, 
and some style.”

- Maya Angelou
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Thank you.
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